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Sharpie{R) Ups Its Game to Provide the Ultimate Autograph Experience

Sharpie unveils its exclusive “celebrity edition” marker worth $10,000 Friday in Miami, to
provide consumers with the ultimate autograph experience prior to football's biggest game. Featuring 1,300
Swarovski crystals and 65 perfect- cut diamonds, the marker will be auctioned for charity starting Feb. 6. The debut
marks the launch of Sharpie’s Autographs for Action program, which enlists celebrities and others to collect one
million autographs in exchange for $1 million in funding and supplies to charity. (PRMNewsFotofSharpie)
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Ezclu=sive 'Celebrity Edition' markers unwveiled in Miami to launch Sharpie
"Autographs for Action' campailgn

QA BROCKE, Ill.. Jan. 29 ~PRHewswvire-USHewswires — Ready for the
nltimate autograph experience? Sharpie(R) i= offering an opportunity to
connect with the stars — literally. The popular brand of permanent markers
known a= the autograph pen of choice plan=s to unwveil a one—of-a-lkind
Sharpie marker worth more than 510,000 in Miami during the week leading up
to foothall's biggest gamse. Featuring more than 1,300 Swarovski(RE) crvstals
and 65 perfect—-cut Hearts on Fire diamond=s., the "Celebritvy Edition" Sharpie
will be auctioned off for charity starting Februarvy 6.

(Photo: http:<“www. newscomn.concgil-bin-prnh-20070129-CLHOE3)

The new Celebrity Edition Sharpie i= being introduced as= the brand
launches its "Autograph=s for Action" program, which aims to secures one
million autographs nationwide. In exchange. Sharpie will donate %1 million
in supplies and fund=s to charities, communhity organizations and schools
acro==s the country. The Autographs for Action program enlists celebrities
and professional athletes to inspire the public to make their marl for
po=itive, permanent change.

"From celebrities to fans. Sharpie markers are a memcorable part of
giving and receiving autographs. " =aid Howard Hecles. president of Sanford.
maker of Sharpie. "And what better place to announce this program than in
Miami., ju=st before the big game. where fans= — and Sharpie — will be
=eeking autographs all weekend .

Sharpie Makes its Mark on Miami

In conjunction with America's most watched sporting event. Sharpie is
teaming up with Ocean Drive magazine to host a suite at one of the mnost
highly anticipated hospitality event=s on South Beach —— the Style Villa.
The two— story glass structure will entertain a wariety of celebrities.
athletes, recording artists and trendsetters who will be the first to =ee
the Celebrity Edition Sharpie unveiled by Green Bav's All-Pro wide receiver
Donald Driwver.

"A =imple autograph can make a huge impact. " Driwver said. "Together, we
can inprove people's situations and change lives — all with a signature.
Throughout the vear. other celebrities will rally together with Sharpie to
ho=t Autographs for Action ewvents across the countrvy . "

Driver will be the first Sharpie ambassador to submit hi= autograph for
the collection by =igning Sharpie's giant Autograph=s for Action wall on
Friday., Februarv 2 at Stvle Villa. Other celebrities and athletes who
donate their signature throughout the weekend will receiwe their own
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Earlier in the weesk. a fleet of all-terrain vehicles spons=ored by
Sharpie will blanket Miami collecting autograph=s. Fittsburgh wide receiver
and 2005 big game MVP Hines Ward will =olicit autograph=s, and Driver will
ho=t an autograph session with Miami—area school children at the HFL's
Youth Education Town to announce the donation by Sharpie of $10,.000 in
fund=s and school supplies to the local educaticonal and recreational
facility for wyvouth in at— risk neighborhoods.

Sharpie Leawves i1ts Signature in the Community — and Across the Country

The Sharpie Autograph= for Action program include=s a host of activities
and presence at high profile events throughout the year. From football's
chanpionship and entertainment award shows, to HASCAR races and local
festivals, Sharpie will be on hand collecting autographs from celebrities.
=ports figures and the public. People can als=o submit their wvirtual
=ignature at http:<swyww. sharpie.com to benefit the cause.

In 2007, the presence of the Sharpie brand in local communities
includes wvisits to 150 schools where Sharpie will award school supplies to
=tudent= and teachers= nationwide. The grassroot=s efforts will feature the
Sharpie mobile tour delivering the products, interactive games, and
official entry forms for an education-bas=ed =s=ignature collection effort.
Conplete sweepstales rules and entrv methods can be found at retailers
nationwide and at http: - swww. zharpie.com.

Inzpired in 2002 after wide receiwver Terrell Owen= pulled a Sharpie
marker from hisz sock during an impromptu end-zone autograph session.
Sharpie has been bringing motivation, fund=s and supplies to local schools,
Bov= & Girls Clubs. and other organization= for more than four vears.
Sharpie celebrity ambassadors hawve included Dalla=s wide receiwver Terrell
Cyen=, Fittsburgh wide receiver and HVE Hines Ward. NFL Hall of Famers
Howie Long and Steve Young, former supermodel turned entreprensur Kathy
Ireland. and countrvy music =star Jo Des Hes=ina, among others.

About Sharpiei(R)

For more than 40 wears. Sharpie has been the popular brand of permanent
marker associlated with the autograph experience. Sanford. malker of Sharpie.
i= a Hewell Rubbermaid company. a worldwide leader in the manufacturing and
marketing of writing instruments,. art products and office organization,
including such well lknown brand=s as= Paper Hate(R). Sharpie(R). DVHO(R)
Parker{R)., Waterman(R). EXPO(R), Foohv(E). uni-balli{E}). and Rolodex(R).
amnong others. Sanford males more than 6,000 products,. ranging from markers.
pens and pencils to professional art product=s, fine writing instrument=s and
office organization products. Visit sharpie.com for more information.

FOR HMORE INFORMATION:

Su=an Was=el, Sharpie

Fh: o630-481-20118

zu=an . waszsel@=zanford . con

Aimee DeVoll., Weber Shandwicl
Fh: 314 552-p744
adevol l@yebershandwiclk | com

ABCHEWS.com ABC.com Movies.comn ESPM.com FamilyFun.com Advertise on this Site Site Map Contact Us
opyright ©@2007 ABC Inc., WTWD-TW Raleigh/Curharn.. Terms of Use, Privacy Policy and Internet Safety Information for this site.



